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A Step-By-Step Outline For Setting Up Your 


Special Gala Premier Performance 


Another Advance Ticket Promotion 


Only The Beatles could have made it possible! Only you could have done it! Last year at 
this time, exhibitors made history with an outstanding box-office sale of tickets in advance of a 
non-roadshow movie. Long before their playdates of the first Beatles feature, "A Hard Day's Night," 
theatres were sold out in 90 minutes! Now we're going to do it again, and here's how: 


Special Preview Performance: 

As soon as you have locked in the playdate, designate the first two opening day shows (or all of them) 
as your reserved seat "Gala Premiere Performances." Announce this opportunity to "Stop Worry- 
ing—You Can Beat The Crowds!''—at least three weeks and not more than two months before 
your playdate, by running the ads shown on these pages. Remember, there are two and three column 
versions not illustrated. Select additional sites for your box-offices—at department stores, music 
outlets and possibly at radio stations, as well as at your own theatre. Order the special posters 
described below. Have your local sign shop prepare special accessories, including boxoffice signs, 
marquee banners and playdate snipes. Order the special advance ticket sale trailer. Brief your entire 
staff on all operations, especially people answering the phone . . . as last year's experience indicates 
that you may expect heavy phone queries. Experience also shows you must alert local police and ask 
them to stand by the day your tickets go on sale. Please coordinate all activities with your local 
United a representative who may have some additional aids for you at the time of the ad- 
vance sale. 


On-The-Air Advertising and Promotion 

Pick your area's top-notch stations to kick-off your promotion. Radio is the key to its success. It is 
important for you to have the full cooperation of program managers and DJs. Remember, The 
Beatles are big business for them as well as for you and by allotting stations a number of seats 
opening night and going on a station-wide promotion, you offer them the kind of stunt they can swing 
with. And they will. Be sure they have all the ''Beatle Talk" and Beatle accessories they need. Make 
albums, singles, books and other products available to them as prizes and giveaways for contests 
and write-ins. Give them open-end interviews and invite them to conduct remote interviews from 
your lobby on the day of your advance sale. 


NOTE: Last year, drive-ins found problems with preview performances that they couldn’t handle 
" I I | A , 


specifically the one of emptying theatres after each performance! We suggest that open-air 
theatres do not participate in this program. 
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1D Tag. See box below for ordering 
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FREE Advance Ticket Trailer 


This trailer is an integral part of your advance ticket promotion and to be effective it must be 
run long in advance of youf "'premiere'’ date. Like the one for "A Hard Day's Night," the "HELP!" 
trailer urges patrons to avoid the stampede and be sure of a seat to see their Beatles. 

You must prepare a tag with local premiere performance information, locations of your box-offices 
and dates when the advance tickets will go on sale. 


Order them for cross-plugging wherever possible. Order as many as you can use... but order 


them right away. FREE—-From National Screen Service 
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When ordering material from UA, address: 
Exploitation Department 
United Artists Corp. 
729 Seventh Ave. 
New York 19, New York 


“Playdate snipe with date of performance, date of sale and location of box- 
office must be prepared locally for trailer tags. 
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Wacky Comedy With 7 New Song Hits 


(Production Story) 


“Help!” is essentially a holiday picture, according to producer Walter Shenson, 
who made it in two totally contrasting holiday resorts. For the second Beatles film, 
and the first in color (Eastmancolor), the cast and crew traveled from Calypso to yodel 
with a lot of yeah-yeah tossed in. Opening.....at the......Theatre, through United 
Artists release, it is planned to make any day it is seen a holiday for the moviegoers! 

Filming of this new madness began at London’s Twickenham 
Studios, where The Beatles’ first now famous film “A Hard 


Day’s Night” was made 


and from there the entire unit 


flew to The Bahamas. Muffled in coats and scarves to combat 
the wintry February weather in London, they were ill-prepared 


for the 90 degree temperatures of 
Nassau’s shady areas. Over 40 se- 
quences were filmed in and around 
this famous tourist resort and _al- 
though most of the island and tour- 
ist population were in attendance, 
there were very few interruptions 
and none of the wild, undisciplined 
mobbing that takes place on main- 
lands around the world when The 
Beatles arrive. 

Final Bahama sequences were 
shot on Paradise Island. While di- 
rector Lester supervised the crew 
on the beach, almost every skin- 
diver in the vicinity was operating 
from the sea bed . . . trying to 
stage the dramatic rise out of the 
water of a huge, ten-armed image 
of the terrible oriental goddess 
Kali. Lester, in constant walkie- 
talkie communication with divers 
handling the air tanks and pressure 
bombs needed to make the slow 
appearance of the 40-foot high idol, 
managed to complete the scene in 
three days—by which time both 
crew and idol were water-logged! 

Less than a week out of the 
water everyone was knee-deep in 
snow, in the Austrian Alps 
where The Beatles topped their 
madcap shenanigans by “swinging” 


aon 


on a mountain top, with a grand 
piano hauled up by eight men, in 
a freezing gale. 

Back in England, in the spring, 
the unit was faced for the first 
time with a work-stoppage. London 
police warned that the trafic jams 
caused by fans during filming of 
“A Hard Day’s Night,” last year, 
would not be counteranced this 
year. So Shenson’s people were ob- 
liged to shoot further afield and 
away from the crowded areas of 
central London. A four-day loca- 
tion on Salisbury Plains was an- 
nounced and with the co-operation 
of the War Office, which supplied 
troops, tanks and equipment for the 
occasion, a near full-scale military 
maneuver was written into the 
script and filmed! 

Exactly what this sequence has 
to do with the picture .. . or for 
that matter what the picture is 
about at all, is a deep dyed secret, 
calculated to keep us from know- 
ing what the high priests of the 
terrible goddess Kali wanted with 
Ringo—they certainly weren’t fans! 
Audiences are advised to stop wor- 
rying. “Help!” is on the way! And 
with it are seven great new Beatle 
hit songs. 


British Based Producer - Director 


Re-Team For Second Beatles Feature 


Walter Shenson, a tall, soft-spok- 
en American, is a London-based 
producer expert gat dealing with 
subjects requiring a deft, daft com- 
edy touch. Latest of these is the 


first Beatles’ feature in color, 
“Help!”—opening ....... at the 


Theatre, through United 
Artists release. Last year Shenson 
produced The Beatles’ first feature 
madness, “A Hard Day’s Night,” a 
picture he had prepared for by a 
whimsical exercise called “The 
Mouse on the Moon.” This most 
unusual film was nominated for 
Academy Awards in two categories 
(as was “A Hard Day’s Night’). 
Shenson also produced “The Mouse 


That Roared,” which introduced 
Peter Sellers to American audi- 
ences. 


Richard Lester, like Shenson, is 
an American working in England. 
They were associated on “The 
Mouse on the Moon” and “A Hard 
Day’s Night” and then Lester also 
directed Peter Seller’s famous 
short, “The Running, Jumping and 
Standing Still Film,’ which was 
nominated for an Academy Award 
and also won a first prize at the 
San Francisco Film Festival. 
Graduated with a BS in Clinical 
Psychology, Lester later became a 
song writer, then a director on 
radio, television and now movies. 
Like Shenson, his work reflects a 


Sall H-5 
Ringo Starr 


Mat ID 


personality that was almost cer- 
tainly born for The Beatles’ special 
brand of offbeat humor. 

The world may be a little down- 
in-the-mouth these days, but Shen- 
son, Lester and The Beatles have 
evidently ganged up to bring us 
“Help!” 


New Hits 


For their newest fun-fest, 
“Help!”’ opening .... at the 
....Theatre, through Unit- 
ed Artists, The Beatles in- 
troduce seven new songs 
written by John Lennon and 
Paul McCartney. They are 
“Help!,” “Youre Gonna 
Lese That Girl,” “You’ve Got 
to Hide That Love Away,” 
“IT Need You,” “The Night 
Before,” “Ticket to Ride’ 
and “Another Girl.” 

As with the numbers from 
their first feature, “A Hard 
Day’s Night,” the songs are 
available on a_ sound-track 
album, as well as on 45 
r.p.m. dises and several other 
long-playing albums. 


Repeat Performance 


London’s Twickenham Studios 
had Beatle Trouble again during 
filming of “Help!” the new Beatles 
comedy in Eastmancolor opening 
reece at the ..... Theatre, through 
United Artists release. About a 
year ago The Beatles made “A 
Hard Day’s Night” at Twickenham 
and their fans stopped production 
several times. Nevertheless, the sec- 
ond Beatles picture was filmed there 
and once again a constant army of 
fans besieged the gates regularly. 


Still H-48 


at the 
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Mat 2C 
The Beatles—in one of their literary moments! Their second 
movie, “Help!” a United Artists release in Eastmancolor, will open 


Theatre. The group come up with 


seven new song hits in the way-out comedy. 


Stop Worrying! 
‘Help’ On Way, 
Stars The Beatles 


(General Advance) 
Stop worrying! “Help!” is on the 
way. The second Beatles movie and 


their first in color opens ...... at 
The ere ct te Theatre, through United 
Artists release. Whereas “A Hard 


Day’s Night,”’—their first feature— 
was a fictionalized re-creation of 
36 hectic hours in the lives of The 
Beatles, “Help!” (a title which 
probably makes as much sense as 
anything else in the film) is straight 
fiction and sheer fantasy, blending 
thrills, comedy and music into a 
wild story line. The only connec- 
tion that the movie has with real 
life, according to producer Walter 
Shenson, is that The Beatles por- 
tray themselyes and perform in 
their inimitable style. 

Setting of this one is London, 
with exciting excursions into the 
Austrian Alps at Obertauern and 
to Nassau. The plot deals with a 
mysterious and nasty goddess whose 
demands include human sacrifice. 
Ringo in particular becomes the 
object of pursuit of a gang of 
Eastern thugs led by Clang, played 
by Leo McKern. Also starred are 
Eleanor Bron, Victor Spinetti and 
Roy Kinnear. Richard Lester, who 
directed “A Hard Day’s Night,” 
helmed “Help!” too. 

The new movie introduces seven 
new songs, written by John Len- 
non and Paul McCartney. Mare 
Behm and Charles Wood wrote the 
screenplay from a story by Behm. 


Beatles’ Basic Black 


(Fashion Feature) 


A very special wardrobe was designed for The Beatles to wear in 


“Help !”—opening 


at the 


Theatre, through United 


Artists release. Every ensemble is black with a touch of white. 


The boys’ ski clothes should revolutionize ski wear wherever the picture 


is shown. John wears a black cape lined with white satin over skin tight 


black pants. Ringo has a skinny-fitting black sweater with white rings 


around the sleeves. George’s sweater has a white band down each arm 


and he wears black over black pants Paul has a ski jacket cut loose and 


straight in lustrous black sealskin, over slinky, black stretch pants. Their 
apres-ski boots are ankle-length in black seal. All the outfits could easily 
be adapted for the casual wear of both sexes. 


The boys themselves had a hand in designing these clothes and black 
is a favorite color with them. Off duty, The Beatles have taken to capes 


in a big way. Ringo, John and George arrived in Austria wearing them in 


black cord velvet. John wore his cherished yachting cap. Paul perhaps 
had the most conventional wardrobe, but even his vented herringbone 
tweed jacket looked different worn with a six-foot long hand-knitted 


woolen scarf—in black of course! 


Leo McKern Plays 
Ringo Kidnapper 


The Bard and The Beatles are 
two extremes in Leon McKern’s 
distinguished career. The actor, 
who stars with The Beatles in their 


new motion picture, “Help” — 
opening in color ........ at the 
AR Theatre, through United 


Artists release, plays the role of 
Clang, a sinister High Priest intent 
upon kidnapping Ringo! McKern 
obtained his Shakespeare experi- 
ence on the stage of the Old Vic 
and the Stratford-on-Avon Com- 
pany. He got his Beatle battle scars 
on location in Nassau and the 
Austrian Alps! 


His career, however, began quite 
a while before “Help!” The first 
joined a theatrical touring com- 
pany as assistant stage manager 
and went from there to the Notting- 
ham Repertory Company as an 
actor. He soon made his appearance 
at London’s famous Old Vic Thea- 
tre as an accomplished character 
actor and two years later, joined 
the Stratford-on-Avon Company as 
a Shakespearean actor of considera- 
ble reputation. 


McKern’s non - Shakespearean 
roles on the London stage include 
those in “The Lark,” “Toad Hall,” 
“The Queen and the Rebels,” “Cat 
on a Hot Tin Roof,” “Brouhaha,” 
“Rollo,” “Peer Gynt,” “The Al- 
chemist,” and “A Man For All 
Seasons,” in which he also appeared 
on Broadway. 


McKern’s film credits are as im- 
pressive as his stage appearances. 
His pictures include “All For 
Mary,” “Time Without Pity,” “Yes- 
terday’s Enemy,” Walter Shenson’s 
“The Mouse That Roared,” “Mr. 
Topaze,” “The Day The Earth 
Caught Fire,” “Doctor in Distress,” 
“A Jolly Bad Fellow,” and recently, 
“The Amorous Adventures of Moll 
Flanders.” 


Talented 


Victor Spinetti featured in 
“Help,” the new Beatles movie in 
Eastmancolor, won an Antoinette 
Perry Award (the “Tony’) for “Oh 
What a Lovely War,” in which he 
appeared both in England and on 
Broadway. An immensely talented 
and versatile actor, he played three 
roles in that production. He ap- 
peared in “A Hard Day’s Night,” 
the first Beatles madness, as the 
nervous television director . .. and 
has rallied enough to go around 
with them another time! “Help,” a 
United Artists release, opens..... 
ats thewoae eee Theatre. 


Publicity 


The Beatles in Exciting 
Year of Accomplishments! 


(Beatle Feature) 


The Beatles have completed the most exciting year in their 
history, capped with the release of their newest movie, “Help!” 
In Eastmancolor, the comedy with music opens... . . is | a 
Theatre, through United Artists release. 

Last fall the boys’ first feature film, “A Hard Day’s Night,” 


had its World Premiere in London 
for Royalty. Then, in the course 
of a triumphant American tour, 
the picture had its U. S. premiere 
and the critics raved. The film be- 
came one of the boxoffice hits of 
the year and won two Academy 
Award nominations. 

Then the Liverpool foursome re- 
turned to England and started their 
second movie, “Help!” which in- 
volved jetting to Nassau and the 
Austrian Alps. In the course of all 
this activity, Ringo had an ap- 
pendectomy — which made front 
page news around the world. Then 
he made more headlines by getting 
married. 

Finally, with the shooting of 
“Help!” completed, high honor was 
accorded the quartet. Queen Eliza- 
beth named each of them to the 
Order of the British Empire- 

In an early assessment of The 
Beatles, Life magazine wrote: 
“First England fell, victim of a 
million girlish screams. Then Paris 
surrendered. Now the United States 
must brace itself. The Beatles are 
coming!” Since that first report, 
more words have been devoted to 
The Beatles than to any other 
group. 

Early in their careers, The Bea- 
tles’ founding members (John, Paul 


and George) were busily experi- 


menting with washboard ’n banjo 
sounds. But in 1960 they outgrew 
their skiffle phase to explode onto 
the highly competitive Merseyside 
scene. Eventually they left London 
and in Hamburg became the first 
entertainers ever to play louder 
than the audience in a rowdy cab- 
aret called the Indra Club. They 
were subsequently heard by Brian 
Epstein, an English talent agent 
who has since become known as 
“the fifth Beatle.” Under Epstein’s 
shrewd guidance they became top 
recording artists, following each 
million-selling record with another, 
headlining concerts, appearing on 
television and in motion pictures. 

Beatle music is wild, pungent, 
hard-hitting, uninhibited . . . and 
personal. Newsweek ‘said, “The 
sound of their music is one of the 
most persistent noises heard over 
England since the air-raid sirens 
were dismantled.” 

The Beatles write their own 
music, make their own vocal ar- 
rangements and design their own 
instrumental backdrops. Likened to 
the Marx Brothers on screen, they 
are equally unpredictable in per- 
son—but under all that hair are 
four sensible and sensitive young 
men who are having fun making 
fun. 


Who Is It? 


Paul McCartney, starring with 
his fellow Beatles in “Help!” open- 
ing at the Theatre, 
through United Artists release, says 
he does his personal shopping in 
disguise. 

“T push my hair back off my 
face, wear a hat and horn-rimmed 
spectacles and change my Liverpool 
accent for Cockney.” 

Paul, an expert at accents, can 
speak Irish and Eton/Oxford like 
a native and can recognize 
people’s origins by their accents, 
placing them within ten miles of 
their birthplaces after hearing them 
recite ten words! 


eeeoee AL LUO «eens 


Eastern Princess 


Elenor Bron, who plays the exotic 
Eastern Princess in the new Beatles 
movie, “Help-” a United Artists re- 
lease in Eastmancolor, entered the 
entertainment world while at Cam- 
bridge, where John Bird, Peter 
Cook and Jonathan Miller per- 
suaded her to join them in “Foot- 
lights.” For two years she was part 
of this famous satire group, and 
later rejoined them when they 
started the Establishment Revue, 
with which she toured America. 
She also has been active in televi- 
sion. This is her motion picture 
debut. The picture opens 
the vente genns Theatre. 


Still H-9 


Mat 2D 


Eleanor Bron plays the Priestess Ahme in the new Beatles’ 
comedy, “Help!” The picture, a United Artists release in Eastman- 


color, will open 


©. @ Os, oe we 


at the 


Theatre. The statue 


evs. 0: 8) 0.4. /e 2. 


in background is the goddess Kali. They are both involved in 


a riotous plot with The Beatles. 
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Mat 2A 


The Beatles pose as members of a village band in the Austrian 
Alps. “Help!,” their second movie, will be shown shortly at the 
ens eee ate Theatre. The United Artists release is in Eastmancolor. 


Beatles Ist, The Knack, ‘Help!’ 
All Richard Lester Hit Films 


Richard Lester, an American 
from Philadelphia, is one of the 
most important young directors of 
today’s cinema. His latest picture 


is the Beatles’ second movie, 
“Help !’’—opening in Eastman color 
Aye at the ..... Theatre, through 


United Artists. 

While “Help” was being filmed, 
“The Knack ...and how to get it,” 
which he also directed, was shown at 
the Cannes Film Festival where it 
won the Best Picture Award. Prior to 
that, Lester directed the sensational- 
ly successful first Beatles picture, 
“A Hard Day’s Night,” also for UA. 
This was preceded by the hilarious 
“The Mouse on the Moon.” Among 
Lester’s other credits is the way- 
out Peter Sellers short, “The Run- 
ning Jumping, Standing Still Film,” 
which was nominated for an Acad- 
emy Award and also won a first 
prize at the San Francisco Film 
Festival. Lester also directed and 


produced British television’s “Goon 
Shows,” immensely popular for 
their sophisticated screw-ballery. 

Lester went to the University of 
Pennsylvania at 15 and received a 
Bachelor of Science degree in clini- 
cal psychology. While in college 
he wrote popular music and during 
his last year formed a vocal group 
which appeared in Philadelphia’s 
WCAU-TV. He stayed on as a 
stagehand and worked his way up 
to floor manager, assistant director 
and finally director. 

After a year of wandering about 
the world, Lester ended up in 
London as a TV director. He has 
directed a wide range of television 
fare, including many comedies . . . 
and also continues to compose 
music. With his wife Dierdre, and 
their young son, Dick has tem- 
porarily settled near London—with- 
in the sound of Big Ben and The 
Beatles! 


Tiger Doesn't Dig 
The Beatles’ Beat 


There is a tense Bengal tiger in 
the new Beatles’ movie, “Help!,” 


at the Thea- 


tre, through United Artists release. 


Opening, ~......at-thes., 2.5 
The beast is Sheba, a boisterous 
two-year-old, who appears on screen 
when Ringo finds himself trapped 
in a wine cellar—along with a 
tiger. This bizarre episode is one 
of the many in “Help-’—the Bea- 
tles’ first film in color. 


Tigers are notoriously difficult 
to tame, so it was impossible to 
get a reliably mannered animal for 
“Help!” and Sheba, (even her own- 
ers admit her behavior is unpre- 
dictable) was at the most energet- 
ic phase of her life when brought 
to the set in a specially constructed 
cage. Only essential personnel were 
allowed on stage and the keeper 
had a safari gun ready .. . just in 


case Sheba rebelled against the 


unfamiliar surroundings — lights, 


odors and people. 


Luckless Ringo had to stand 
within three feet of the tiger and 
when director Dick Lester quietly 
said, “Action!” Ringo spoke his 
lines while Sheba paced restlessly 
up and down the cellar set. When 
the other Beatles appeared to sing 
one of their numbers, the tiger— 
still roaming free on the set—didn’t 
seem pleased. But John, Paul and 
George had joined Ringo well out 
of harm’s way on a high ledge. The 
cameras continued to record the 
scene with Sheba still in it, until it 
was finally over and Sheba’s trainer 
lured the animal into her cage with 
a piece of raw meat attached to 
the end of a stick. 


Did The Beatles consider this a 
criticism of their performances? 
“Frankly,” said Ringo, “we were 
hoping she was not a fan. Our 
fans usually jump us!” 


Awards, Awards! 


Director Richard Lester, respon- 
sible for both the first and second 
Beatles features, also directed “The 
Knack and how to get it,” 
which won the Cannes Film Festi- 
val Golden Palm Award as Best 
Picture. 

His “A Hard Day’s Night,” which 
won two Academy Award nomina- 
tions, was The Beatles’ first fea- 
ture and bore the same fey brand 
of humor evident in “The Knack.” 
For “Help!” — The Beatles second 
feature, and their first in color, 
Lester again guided his cast into 
the realm of whimsy and way out 
into what some insist is insanity! 


Off-Beatle 


During production of “Help!” 
opening ..... atothegeras ete Theatre, 
through United Artists release, 
Paul McCartney regaled the film 
unit at London’s Twickenham 
Studios with selections from Bach 
on an oversized organ which was 
used in the picture—The Beatles’ 
second and their first in color. 

Paul is a most versatile musician: 
he frequently plays flamenco on 
his guitar between takes and is 
almost as good a drummer as the 
celebrated Ringo. 
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Paul McCartney 


PAGE 1 2 


Walter Shenson 


Follows Up 


With Second Beatles Film 


Walter Shenson has brought off one of the biggest doubles 


in show business—The Beatles’ first feature, 


“A Hard Day’s 


Night,” and their second film, this one in color, “Help!” open- 


PCM: Ss igs ue 


Pe ain ooo ares 
releases. 


Shenson, a London-based inde- 
pendent producer, was rated the 
perfect man for the job by others 
in the industry who noted that as a 
Hollywood trained American oper- 
ating abroad he knew the U. S. 
and international film markets in- 
timately. Equally important, Shen- 
son is expert at dealing with sub- 
jects requiring a deft, daft touch. 

The first point was important be- 
cause mop-topped Ringo, Paul, 
John and George are no longer 
solely British stars. They’re a smash 
hit internationally and the man 
who makes a Beatles picture must 
be able to score with international 
audiences. 


On the second point, The Beatles 
are the essence of fun and youth’s 
joy in living. Shenson’s light touch 
was invaluable insurance that their 
fresh charm would shine through 
on the screen. 

Before that first Beatles project, 
Shenson made “The Mouse on the 
Moon,” a rib-tickling comedy-satire 
on the space race, starring Mar- 
garet Rutherford and Terry- 
Thomas. The director was another 
talented London-based American, 
Dick Lester, who also is director 
of both Beatles projects. Terry- 
Thomas, too, worked under the 
Shenson banner in “A Matter of 
Who,” the producer’s second film. 
This picture served as the comedi- 
an’s first major introduction to 
American audiences. Shenson 
kicked off his producing career with 
“The Mouse That Roared,” intro- 
ducing Peter Sellers to audiences 
in America. 


A native of San Francisco and 
a veteran of combat service in 
World War II, Shenson came to 
London after working in Hollywood 
as a leading motion picture pub- 
licist on top productions. 


Theatre. Both are United Artists 


Spinetti Repeats 


Victor Spinetti, who has a lead- 
ing role in the second Beatles film, 
“Help !”—opening in Eastman color 
...at the...Theatre through United 
Artists, is one of the most versatile 
personalities of the New York and 
London stage. This he amply dem- 
onstrated last year in the Broadway 
production of “Oh What A Lovely 
War,” in which he _ previously 
starred in England. Spinetti also 
lent his considerable talents to “A 
Hard Day’s Night.” 

He made his London debut in “Ex- 
presso Bongo” and_ subsequently 
won high honors in “Candidate.” In 
1959 he joined the Theatre Work- 
shop and played in “Make Me An 
Offer.” New York theatre-goers first 
saw Spinetti in “The Hostage,”’ fol- 
lowed by “Oh What A Lovely War.” 


Stull H-33 
John Lennon 
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Kinnear Was With 
‘Week That Was’ 


Roy Kinnear, co-starring with 
The Beatles in “Help!’”—opening 
eee at the .... Theatre, through 
United Artists release, was an origi- 
nal cast member of one of the most 
successful—and_ controversial — re- 
views in the history of British tele- 
vision, “That Was The Week That 
Was.” 

Born in 1934 in Wigan, England 
—Kinnear obtained his stage ex- 
perience in repertory after leaving 
the Royal Academy of Dramatic 
Art... and was frequently seen 
on Scottish television. After sev- 
eral years in the heather, Kinnear 
went to London and joined Joan 
Littlewood’s renowned _ theatrical 
group where he had a great per- 
sonal success in a variety of char- 
acter and comedy parts. He made 
his West End stage debut in “Spar- 
rows Can’t Sing” and later made 
the film. His latest stage appear- 
ance was in “A Thousand Clowns.” 

Again on television, Kinnear fol- 
lowed “That Was the Week That 
Was” with his own program, “A 
World of His Own.” Today, Kinnear 
is much sought-after for films as 
well. His recent screen credits in- 
clude “The Hill” and “Help!” in 
which he plays the part of a 
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“Help!”’. 


seer ee eee wne 


at the 


eee eee we owe 


Mat 2B 


Ringo is at the mercy of a mad scientist in The Beatles new film, 


The United Artists release in Eastmancolor will open 


Theatre, 


bungling scientist in pursuit of 


The Beatles. 


Author Again 


Beatle John Lennon 
has written his second 
book, “‘A Spaniard in The 
Works,” displaying what 
one reviewer calls “ 
the same strong Joycean 
quality he showed in his 
first book, ‘In His Own 
Write.’ ” 

Currently co - starring 
with George, Paul and 
Ringo in “Help!” open- 
ing ... at the ... Thea- 


Although everyone in the crew 
of “Help-’—The Beatles’ newest 
feature film, opening at the 
AS gate ve Theatre, took advantage 
of the Nassau location filming to 
swim and get sun-tanned, the four 
mop-tops remained pale to the end! 
Since the Bahama sequences were 
neither the first or last scenes in 
the completed film, audiences would 
be puzzled to watch the boys vari- 
ously tan and untanned—without 
explanation—so The Beatles were 
required to stay out of the sun 
while all others except the princi- 
pals frolicked in the blue waters 
of the famous resort area. Re- 
leased through United Artists, 
“Help!” is in Eastmancolor, add- 
ing to the problem of changing 
complexions. 


tre, through United Art- 
ists, John is delighted that 
his newest book has gen- 
erally been reviewed so 


well, Critics have likened 
his kind of nonsense to 
that of Edward Lear and 
Lewis Carroll, among oth- 
ers—noting that he writes 
much the way The Beatles 
sing (‘“‘although not so 
loud!”’) 

The talented Beatle 
rendered his own draw- 
ings to accompany the 
prose and _ poetry in 
“Spaniard,” which will 
help to give fans and foes 
alike a keener insight 
into the mind and heart 
of nature’s most marvel- 
ous phenomena — The 
Beatles! 


Even when they flew to the 
Austrian Alps for further location 
filming, The Beatles were still not 
allowed to stay out longer than 
their scenes required. Snow or sand 
—the sun was just as strng. 


Asked where they were going, 
when the film was completed, the 
famous quartet claimed it was 
seriously considering Nassau! 

“It’s no gag,” said John. “The 
Bahamas are beautiful, from what 
we've seen of them on screen—in 
our film! But, we didn’t get to see 


Beatle Talk 


John Lennon—he’s the writing Beatle—has been compared with Lewis 
Carroll. His new book is on the best-seller list. It’s called “A Spaniard 
in the Works.” 


* % Bo 


Betty Glasgow, the Beatles’ personal hairdresser, who sham- 
pooed and trimmed the famous locks during the filming of 
“Help!” says: ‘“‘They’re my favorite clients. They are always good 
humored and they never stop clowning. 


“I'd like to see 
guns and every- 


Beatle George Harrison wants to make a western. 
us dressed as cowboys, rigged with all that gear and 
thing.” 


ste te ste 
Bd Bd Eo 


Asked if he ever goes to a hairdresser, Beatle John Lennon 
replied, ‘“‘No, they always come to us.” 


a 
5 


When Ringo had an appendectomy this year, the news made front 
pages around the world. So did his wedding to the former Maureen Cox. 


* *& 


In the new Beatles’ movie, “Help!,” Ringo plays a long scene 
in a wine cellar with a tiger. Her name is Sheba and she came 


from Bengal. 
tS % x 


Back in 1960 each of the Beatles had a take-home pay of about $15.00. 
Now they can’t count all their money. 


For a quartet of ex-poor boys, the Beatles are doing okay. 
They’re poor no more; they’ve been praised by the Queen mother; 
Queen Elizabeth’s awarded them the Order of the British Empire, 


and their new film, “Help!” had a Royal Premiere at the London 
Pavilion. 


No Sun For The Beatles 
While on ‘Help! 


Locations 


much of them while we were there 
—except at night, and even then 
there were so many people who 
knew we were there that it was 
downright dangerous to leave our 
hotel-” 


Real Longhair Fans 

Austria — Mozart’s birthplace 
and the old world center of musical 
culture—was rocked to its castle- 
top rafters by The Beatles who 
filmed part of their new comedy 
with music there. Titled, “Help!” 


—the film, their first in color, 
(Eastmancolor) opens ..... at the 
Sa aieere Theatre, through United 
Artists release. 

Hundreds of Austrian young- 


sters and adults greeted the famed 
moptops from Liverpool upon their 
arrival at the local airport and 
followed them into town. Crowds 
gathered on all four sides of the 
Oesterreicher Hof Hotel. 


An Old Problem! 


Although the two locations for 
The Beatles’ second feature film 
“Help!” were completely different 
in every way, because of The 
Beatles they had one characteristic 
in common—Crowds! Opening.... 
at the .... Theatre, through United 
Artists release, “Help!” is the mop- 
top’s first feature in color. 

Flying first to Nassau, in the 
warmth of the Bahamas and then 
to Obertauern, in the chill of the 
Alps, the “Help” company brought 
with it hordes of Beatles’ fans. 
Added to the tourists present in 
both popular resort areas, they 
constituted a housing problem . . . 
and fans, sighteers and press per- 
sonnel found themselves sleeping 
six to a room, when they could get 
accommodations. Others utilized 
billiard tables and many bedded 
down in chairs in the lounge. 
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YOU'VE GOT THE BEATLES 


Exploitation 


IN A NEW, HILARIOUS MOTION PICTURE 


SINGING 7 BRAND NEW 


SONG HITS... 


GO ALL-OUT WITH MUSIC PROMOTION! 


SUNG TRACK 


ay SEED TOE 


“gu ve BOE TOBE TOUR LOT Oe RL 
mec BEFORE YON oe me HON LSE THEE 
QT RER BRL BORE acts te Fsgak HARP OAREN 


a 


| HELPL iM DOWN 


Shown here are a sampling of the sleeves for the new Beatles’ records pressed on Capitol 


and United Artists labels. There will be many more. 


There's no bigger name in the world of entertainment right now 
than The Beatles and you've got them in a new movie, with seven new 
song hits and several new platters. If ever there was a natural for 


music promotion, this is it. Let's go!!! 


For openers, here are two long-playing record albums and a 45 rpm, 
decorated with four-color photos of all the Beatles, decked out in the 
wacky outfits they wear in ''HELP!"' To Beatles fans, these ''sleeves"’ 
look as good as their contents sound ... and they make dealers 
drool to set entire windows around them, as well as point-of-purchase 
displays. Remember (as they will) that the Soundtrack Album from 
“A dard Day's Night'’ was one of the biggest sellers in the history 
of the music business! The extraordinary demand for the "HELP!" 
albums ... and the other Beatle music . . . is the most powerful pre- 


selling force any film has ever had going for it. 


Here's What You Can Do Locally 
To Put The Records To Work For You: 


RECORD STORES: Contact local dealers and distributors of the 
Capitol Records Soundtrack Album and other Beatle music. Offer 
them movie accessories with which to set window and in-store dis- 
plays, featuring the "HELP!" albums illustrated here as well as the 
records that will be issued after this pressbook is printed. 

DJs: Contact radio personalities and tell them of your playdate. If 


you set the special "preview performance’ follow the on-the-air 


procedure outlined on page 3. Otherwise, set Beatle promotions 
directed toward your regular playdate. Arrange for a limited 
supply of records, books and other prizes, including guest tickets, 


for use with contests and giveaways. 


DANCE PARTIES: Local programming of record-hops should 
definitely be tied in with your opening. Call a Saturday afternoon 
dance party the HELP HOP and decorate the studio with album 
covers, Beatle stills, art stills, poster paper and anything else the 
host wants. The kids who participate in the studio should be asked 
to come wearing way-out Beatle gear, like that on the album covers. 
Invite local merchants handling Beatle goods to make them available 


as prizes or giveaways. 


MUSIC STORES: Guitars and other instruments are being Beatle 


angled now. Don't leave a window in town un-tied. 


LOBBY: Play the album in your lobby and in your auditorium 


between shows. 


DRIVE-INS especially should feature the music as far in advance 
of opening each night as possible. And announcements over your 
PA system should be angled to the ad line: STOP WORRYING... 
"HELP!" IS ON THE WAY. 
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DELL PAPERBACK EDITION Sr 
WITH PICS FROM ‘HELP!’ KEYS 
ALL-OUT BOOK PROMOTION 


Many publishers have climbed on the Beatles bandwagon, but DELL had the only 


id want to KE Ringe? 


movie edition last year and reaped the Jion’s share. This year DELL has issued - wou bes ss doing disguised 
a specially written novelization of “HELP!” and it is the book around which to ie 
build all your book displays. Again this year, the DELL movies edition 
has eight pages of exclusive photos from the film and wild, four-color 


covers that command attention. Window streamers and rack-cards have been sent 


to DELL distributors together with bulletins alerting them to your playdate and 


advising them to cooperate with you in every way possible. But don’t wait to be eee ee As 
Fi ; ; : : iney d sever be 
contacted . . . call your DELL dealer or distributor now and set up a saturation : CC 
2 Now @ madcap 
campaign. | Mare Bebe: 
Set read-the-book, see-the-movie displays at points of sale and in windows Front and Back Covers of Dell's Special Movie Edition 
wherever the books are sold: bookstores, chain stores, drug stores, newsstands Eight pages of photos from the film are included 


and all other outlets. 4 Arrange for copies of the book to be made available 
as prizes in contests and as special giveaways and lobby displays.  Com- 
bine the books with the record promotion in department stores and 
wherever outlets sell both items. 4 Bring copies of the book to newspaper, 


radio and TV critics, columnists, commentators and program directors ... MORE BEATLE BOOKS: 


anyone’ wie igen help ssptead word ot mouior dive yeu publicity-bteaks ‘on In addition to the Dell Paperback, which is a novelization of ““HELP!’—Ran- 


this Four’ ster tealinet ql Bess! up. lebby and: window displays by blowing dom House is publishing a pictorial edition, handsomely bound, which will give 
up pages from the beok and matching them with key scenes from the film. you entree to your city’s hard-cover book stores. Use it as the basis for a window 
For further information on the Dell Paperback, contact: display, which can also include the two books written by John Lennon: “John 
Lennon in His Own Write” and “A Spaniard in the Works.” And don’t overlook 


the tons of books and magazines devoted to The Beatles. Gathered together in one 


Carl W. Tobey 
Dell Publishing 
750 Third Avenue, New York City 


place, your lobby for example, they make a mighty impressive display. Just their 


bulk is an impressive testimonial to the extraordinary popularity of these boys. 


RADIO /TV MATERIAL FREE Teaser Trailer 


Get this free teaser trailer right away and start playing it well 

in advance of your playdate. It’s wild! It’s wacky! It sells 

FREE TV Spots: Even if they go into the kitchen when the commercials come ‘Help!’ It sells The Beatles. It il start them heading for your 
; boxoffice as soon as they know you’re going to show the picture. 

on, these incredible Beatle announcements are guaranteed to bring the whole family right Use it for cross-plugging too! 


back to the TV screen! Built from hilarious scenes in “HELP!” these spots are on 16mm, Available at National Screen 


TRAILER 


It’s as wacky as the movie but it will make a lot of sense at 
your box office. Don’t be surprised if patrons flock to the 
theatre just to see the trailer! Those who do will surely be 
among the very first on line opening day. Order it for as 
many theatres as you can crossplug in... and warn your 
ushers to keep clear of the aisles! 


ready-to-run, in various lengths from ten to sixty seconds. Run out footage leaves room 


for local tag. 


& 
FREE Radio Spots: Don’t forget that radio is what sells all those Beatles’ 
records and makes all those Beatles fans. Reach them with that unmistakable Beatles sound 


on all the beaches, in all the cars and on all the transistorized shoulders! A complete set of 
Available from National Screen Service 


Telop And Slide 


spot announcements is on one long playing record, with open time for tag. 


FREE inte rview Re cord: There is absolutely nothing in the world like 


an interview with the candid and kooky Beatles ... and this is how a radio personality can 


conduct one locally. Pick your top rock station and offer it as an exclusive. If you set 
the “advance ticket sale” promotion, the cooperating station will be glad to have this op- 
portunity to program an interview with The Beatles, on which they discuss fame, fortune 


and the fact that “HELP!” is on the way. 8 minutes. 


Order all material early from: Ss ee 
Announcement illustrated is available as either glass slide or Telop 
“4 4s print. Check with TV station for form preferred before ordering. 
Exploitation Department Theatre copy to be put on locally can only be done on the Telop print. 
United Artists Corp. Call letters include at no extra charge. 
729 Seventh Avenue $5.00 without theatre imprint 
PRICES $7.50 with theatre imprint 
New York 10019, N. Y. $2.00 for each additional slide or Telop 


Order from: QQ Title Card Co. 


(Please return to UA exchange when you're finished with it) 27 West 46th Street, New York City 10036 
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SET OF FOUR DOOR PANEL DISPLAYS 


‘STOP WORRYING! 


STOP WORRYING! STOP WORRYING! STOP WORRYING! 


Sell The Beatles 
in Their New Roles 
At Your Theatre! 


These four funny door panels will 


) ° . 
catch ’em coming and going at your 


theatre. So order the set right away 


and get them up well in advance of 


your playdate. They do a marvelous 


job of selling the way-out wackiness 


of the “characters” played by The 


Beatles in “Help!” 


PRICE 


$7.50 per set of 4 
(each panel 20 x 60—in color) 


WAY ! 


ALSO STARRING 


IS 


ON THE 


THES THE 
BEATLES BEATLES 


From National Screen Exchange 


Ne 


THE 
BEATLES 


HENS 
7’ c REHM nent 


ast an (OUR 


SATIN ACCESSORIES TIE IN THE TITLE 


Your key to all around-town stunts, tie-ups and promotions is, of course, 


STOP WORRYING! 


a TH the provocative title itself. All “HELP!” advertising is geared to the 
eee BEATLES, HELP IS ON THE WAY theme and you can apply this to just about 


anything you do. For example: 


Spies Streaier Paice Ssehonal Valanes Stores and Shopping Centers: Advertise a sale, set to co- 
15 feet, strung together, in color Any length (minimum order 10 feet) incide with your playdate, by displaying signs and streamers in a 
te sly x D> DY a) / L datas am fet . d . 
é. ss yating stores which read: 
Complete Streamer .... $16.50 Runnin’ LOWks cine. ees $1.65 E = 


Stop Worrying! 


““HELP!”’ 
IS ON THE WAY! 
You can afford anything in the store during next week's 


BEATLES BUDGET DAYS 


But you can't afford to miss The Beatles in "HELP!" 
Starts Wednesday at the Bijou! 


ORDER all this material from your 
STOP ape: local NATIONAL SCREEN SERV- 
8 12 wd ICE EXCHANGE. All items are 
a er A | ay manufactured by NATIONAL 

} FLAG & DISPLAY CO. 43 W. 2Ist 

St., New York. In Canada, place 


orders with CONSOLIDATED 
THEATRE SERVICES, 120 Well- 


ington St., W. Toronto. a Street Bally: 
= 


IS ON THE WAY! 


Send four young men around town dressed 
in the kind of capes, hats and mufflers The Beatles wear in the ads. 


The Colorful Adventures of BEATLES Three wear a sign reading “Help!” They stay about forty feet behind 
| eos ae more Clr than ver each other. The fourth . . . always trailing by at least half a block . = 
— wears a sign reading “Stop Worrying! “HELP!” Is On The Way! So 
BEATLES Flag SS Are The Beatles. Set the playdate big and plain. If you make heralds, 
are more Colorful than ever...in COLOR! Single Faced, yee this is the man to give them out. 
$75.00 li 
scan sige CART STILLS 


$140.00 Each 40c Order by number 


from 
National Screen 


BEATLES MERCHANDISE 


- Hundreds of manufacturers have been licensed to provide Beatles products and your town 


has its share of franchised dealers. Contact them immediately and tie any Beatle product 
sold in your area to your playdate. Go for window and counter displays and co-op ads. For 


a list of official Beatles products, write to: 


Exploitation Department z & 
United Artists Corp. 729 Seventh Ave., New York 10019, N. Y. : H-ART 4 


Posters and 


_ Accessories 


24 SHEET 


Order All Accessories From 
ALSO AVAILABLE 


Set of Eight 
11 x 14 
Lobby Cards 


3 SHEET National Screen Exchange 


onemmme, bebe la derterl anh ee 


commme, ae ” 
ee = HET * ° 
kidvappeds Hopi 


WINDOW CARD 


~ 
: 
a 

: 
te 
: 
i 

: 
: 
& 
: 
is 
HS 
- 


. 
fia! : wecemmaccenmmecen®” E si 14 x 36 iii 
1 SHEET 22 x 28 LOBBY CARD INSERT CARD 6 SHEET 
Official Billing The Story The Cast 
Wh the high priests of the terrible goddess Kali interested in John. JOHN LENNON 
THE BEATLES Gos ee eee 2 eee ee ce PAUL McCARTNEY 
: Ringo obo oe RINGO STARR 
in Why was Ringo pursued to the ends of the earth by a gang of Eastern sed MS | eee GEORGE HARRISON 
i - Z thugs? Gland... Le ee LEO McKERN 
HELP! 100% : ; : Pies il. aes ee ELEANOR BRON 
What did they want of him—-they weren't fans. reste see VICTOR SPINETTI 
alee. starting Two leading scientists hoped to rule the world. PUGOUNOR fo Eilean ROY KINNEAR 
Leo McKern 75% Paul was threatened by a beetle. “Nea yes yal p Festi sein 
Election. VistorSuieli Rey Kinnear An Eastern beauty saves the boys' lives time and time again. 
50% A channel swimmer ends up in an Alpine lake and Buckingham Palace ; 
: has a busy day. Production Staff 
Produced by Walter Shenson 25% 

When Scotland Yard arrives in the sunny Bahamas after unsuccessful Promucer: tis oe Wallies Shaacon 
Screenplay by Mare Behm and Charles Wood 25% — maneuvers on Salisbury Plain they find four Ringos but only one George, Director ..——s—s—™ Richard Lester 
Neat Sa oso, one Paul and one John. Original ae 2K Spree 

When the power crazy scientists arrive in the Alps the boys miracu- S b ata i asi 
Directed by Richard Lester 25% r tory Oe ct Se eae OE tech os gah Marc Behm 
lously escape their deadly weapons. Photographer ©... David Watkins 
Eastmancolor 50% Will John live to sleep in his pit again? Ait PGI sags Ray Simm 
: i : Special Effects 00... Cliff Richardson 
A Walter Shenson-Subafilms Production 15% Will Paul ever get back to his electric organ? Dress Designer .. Julie Harris,Dinah Greet 
: Will George be re-united with his ticker-tape machine? HUIS. nara psa ame ae Betty Glasgow 
Released thru United Artists 50% Roa: “lh vee age ne Film Editor... 30.000 cs. John Victor Smith 
nd Kingo—will he ever play the drums again/ DONNY 25) Dickie Bird 


In EASTMANCOLOR 
Running Time: 90 Minutes Released thru UNITED ARTISTS 


CT 


PRINTED IN U., §S. 


Scanned from the collections of the 
Wisconsin Center for Film and Theater Research, 
with support from Matthew and Natalie Bernstein. 


for Film and Theater Research 


http://wcftr.commarts.wisc.edu 


MEDIA 
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DIGITAL LIBRARY 


www.mediahistoryproject.org 


